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His Majesty
King Hamad Bin Isa Al Khalifa
The King of the Kingdom of Bahrain

His Royal Highness Prince His Royal Highness Prince
Khalifa Bin Salman Al Khalifa Salman Bin Hamad Al Khalifa
The Prime Minister The Crown Prince and Deputy

Supreme Commander




Mr. Maher Salman Al Musallam
Gulf Air A/Chief Executive Officer
A Todand every day Gulf Air
continues to deliver upon a
commitment it has held since 1950:
to build a brighter future for our
workforce, the communities in which
we operate and the world we live in.
We achieve this through a CSR and
Sponsorship ethos that is fully
integrated  into  our day-to-day
business operations and that helps us
realize not only balanced economic,
socilal and environmental
responsibilities in our operations but
also positive sponsorships that extend
awareness beyond our airline i to the
Kingdom of Bahrain.o

Wel come t o @Gnnuaf Cotporatd s
Social Responsibility (CSR) &

Sponsorship Report - 2015

Gulf Ai rC8R & sponsorship strategy Is to
use our expertise, technology and
partnerships for positive social,

environmental and business impact i while
leveraging the strength of the Gulf Air brand
to engage with our stakeholders in support
of our values of trust, unity, quality and
excellence In doing so our strategy strives
to ensure a sponsorship portfolio that
engages stakeholders with the airline and
Kingdom of Bahrain, whereby the
events/initiatives we sponsor not only have a
positive influence but also support our
mission of promoting Bahrain to a diverse,
global audience.

In 2015 Gulf Ai r dedicated CSR &
Sponsorship Committee continued to deliver

on its mandate to manage and direct all of

the Kingdom of B a h r anatior@alsc ar r
activities in support of both the local
Bahraini community and those across our
ai r | netwakd s

In its first year of operation the CSR &
Sponsorship Committee skillfully drove Gulf
A1 ICBR& Sponsorshipmission of:

- Contributing long-term value by helping to
build a sustainable, responsible organization

- Delivering a positive experience for our
employees

- Minimizing the negative environmental
impact of our operations

- Making a positive contribution to the
communities in which we operate

- Becoming the Kingdom of B a h r aglobald s

ambassador. through positive sponsorships
that promote the Kingdom

of Bahrain and its national carrier T

- raising awareness while ensuring a more
holistic understanding of what each
represent.



Chairman Message

Thank you for taking the time to learn of Gulf Ai r 6 s

journey to achieving greater corporate responsibility in
2015.

Since the Kingdom of B a h r anatior@ls carrier was

established in 1950, corporate social responsibility and _

strategic sponsorship has been vital to the ai r |
mission, critical to its operations and aligned with its
corporate values of trust, unity, quality and excellence

In 2014 the a i r | newlyeappointed, dedicated CSR&
Sponsorship Committee delivered upon a mission to
support global communities, both within the workplace
and beyond, in the areas of: Governance and Ethics,
Our People, The Arts, Sport, Society and Environment.

In 2015 the airline built upon its 2014 achievements
through an expanded range of initiatives and, to date,
it continues to channel and utilize the Gulf Air f a mi
collective expertise, technology and partnerships for
positive social, environmental and business impact
while engaging stakeholders with the airline and
Kingdom of Bahrain, whereby the events/initiatives
sponsored by Gulf Air not only have a positive
influence but also support the c ar r messiod ®f
promoting Bahrain to a diverse, global audience.

As the airline develops leaders and invests in
me mb e rfigudes, it reduces its carbon and
environmental footprint, contributes to building
stronger and happier societies, and embraces an
ethical business ethos while propelling Bahrain onto a
global stage. To whatever extent Gulf Air has
succeededthus far, the a i r | globaéfénsly continues
to strive, daily, to deliver upon a commitment to build
a brighter future for its workforce, the communities in
which it operates and the world we live in.

| hope you take the time to critically examine GulfAi r 6 s

CSR & Sponsorship Report i 2015. Please know that
your feedback is invaluable and can be directed to
sponsorship.csr@qulfaiccom.

Your comments are welcomed.

Khalid bin Abdullah Al Khalifa
Chairman


mailto:sponsorship.csr@gulfair.com
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Shaikh Khalid bin Mr. Kamal bin Ahmed Mr. Zayed Rashid
Abdullah Al Khalifa Mohammed AlZayani

Shaikh Mohammed Mr. Mahmood Dr. Samer Al Jishi
bin Essa Al Khalifa Hashim
Al Kooheji

Mrs. Hayam Al Mr. Abdulhakeem
Awadhi AlMutawa



Gulf Airata Glance

Gulf Air, the national carrier of the Kingdom of Bahrain,
commenced operations in 1950, becoming one of the first
commercial airlines established in the Middle East. Today,
Gulf Air is a major international carrier serving 43 cities in
24 countries spanning three continents. The airline
operates one of the largest networks in the Middle East,
with double daily flights or more to 10 regional cities, in
addition to select destinations in the Indian Subcontinent
and Europe, from its hub at Bahrain International Airport.
Renowned for its traditional Arabian hospitality, evidenced
by the airl i neosnd busigessafriendlye f a
products, Gulf Air is committed to being an industry
leader and developing products and services that reflect
the evolving needs and aspirations of its passengers.

Gulf Air connects Bahrain to the world and, as such, is a

key national infrastructure asset, serving as a powerful
driverfort he economy and suppanrti ng
going economic growth.

An Overview of Our Organization ( 2015):

Bahranisation
(Network-wide)
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Boardof Directors




Vision and Values:
To be t he Ki ngdom of Bahrain
sharing the spirit of the Kingdom with the world .

TRUST

Trusted by our stakeholders, favored by our customers
My word is my bond

UNITY

United in the vision of our airline
One Team, One Family

QUALITY

Touching lives with our sincere effort
Ahlan Wa Sahlan

EXCELLENCE

Dedication leading to perfection
Better and better all the time

Gulf Airds CSR & Spategysor shi p
To use our expertise, technology and partnerships for
positive social, environmental and businessimpact

To leverage the strength of the Gulf Air brand to engage
with our stakeholders in support of our values of trust,
unity, quality and excellence

To ensure a sponsorship portfolio that engages
stakeholders with the airline and Kingdom of Bahrain,
whereby the events/initiatives we sponsor not only have
a positive influence but also support our mission of
promoting Bahrain to a diverse, global audience

Gulf Airés CSR & Sponsorship O

To build a constituency that:

A Supports Gulf Air in the Kingdom of Bahrain

A Recognizes Gulf Air as leading the way in CSR
initiatives in Bahrain

A Sees Gulf Air as an employer of choice, committed to
responsible business practices

A Believes Gulf Air is a good corporate citizen in all
communities in which it operates
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Gulf Air Partners with UNEP to
Celebrate World Environment Day

Reinforcing the a i r | icomenibnsent to
operate as a responsible global citizen, Gulf
Air  sponsored the United Nations
Environment Pr ogr ammeNEP)
celebration of World Environment Day which
Is celebrated internationally on 5 June of
every yeat.

Gulf Air helped bring members of a band
specializing in environmental entertainment
and their equipment from Lebanon to
Bahrain; where they performed a very
informative play on the environment to
youth and parents in City Centre Mall,
Bahrain.




Gulf Air and Dreams Society Partner
for World Charity Day

Gulf Air partnered with Dreams Society,
which aims to realize the dreams of children
affected by terminal illness or debilitating
disease, on the occasion of World Charity
Day, donating airline tickets to the local
charity in order to help them realize the
dreams of children effected with terminal
ilinesses and debilitating diseases

Declared by the United Nations General
Assembly in 2012, World Charity Day is
celebrated globally on 5th September and is
a day dedicated to the promotion of
dialogue, solidarity and mutual assistance
among people.
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Gulf Air Sponsors the Second Edition of
AShop Bahraino

The airline offered a 15% fare discount to
visitors of the family shopping festival to
come to Bahrain and enjoy everything the
festival and the Kingdom have to offer.

A S h oBpa h r a201b omarks the second
collaboration between the national airline
and the festival, with the shared goal of
promoting the Kingdom as a family friendly
tourist destination.

U-'P-lJl
SHOP

BAHRAIN




Gulf Air and the Cultural Attaché Office

in The Embassy of the Kingdom of

Bahrain in London Partner Again to

Hol d t he Bahraini Stude
Gathering

In 2014 Gulf Air announced its cooperation
with the Cultural Attaché office in The
Embassy of the Kingdom of Bahrain in
London, through the launch of a package of
tailored initiatives for Bahraini students
abroad. In light of the ongoing cooperation,
the airline sponsored the annual gathering
of Bahraini students in UK which was held in
October 2015.




Gulf Air Celebrates Nowruz in Ontario

Nowruz is the traditional Iranian festival of
spring which starts at the exact moment of
the vernal equinox, commencing the start of
the spring. It is considered as the start of
the New Year among Iranians.

In 2015, Gulf Air helped the Iranian

community in Ontario, Canadamark this day
by sponsoring the much anticipated event.

Gulf Air goes French!

Gulf Air has always been keen on engaging
with the various different communities in
Bahrain, which is why the airline
collaborated with the French School of
Bahrain to sponsor the s ¢ h o ahnotas
Family Day.




Gulf Air sponsors the  4th Arab -Hellenic
Economic Forum in Athens

In June, Gulf Air sponsored the 4th Arab-
Hellenic Economic Forum in Athens. The
event w a 85 yearstof Exckllerite in
Partner shipbo, as 13b6th coli
anniversary since the establishment of the
Arab-Hellenic Chamber of Commerce and
Development.

This year's Forum focused on the Hashemite
Kingdom of Jordan, presenting the
investment climate and opportunities offered
there. -




Gulf Air Welcomes Participants of the
Capital Governorateds S
Programme

Kids dream of flying and, in 2015, Gulf Air

gave 50 young participants in the Capital

Go v e r n osunartereptogramme a behind

the scenes look at how the Gulf Air family

work together to make flying a reality,
providing them with a tour of the ai r | i n e
headquarters, a site visit to the dedicated

Gulf Air museum and an interactive
discussionon the national ¢ a r r hiseory ins
Bahrain and the region.




Gulf Air Sponsors the Islamic
Competition of Imam Al Shafee
Institute for Islamic Studies

Helping out the local community yet again,
the national carrier helped the renowned
Imam Al Shafee Institute for Islamic Studies
by sponsoring the i n s t i annual éslarsic
competition.



